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Shanghai     Zhejiang       Jiangsu    Shandong   Guangdong  Beijing            Anhui           Fujian        Liaoning       Hebei 

The top 10 provinces and cities with the highest number of 
v is itors  are Shanghai ,  Zhej iang,  J iangsu,  Shandong,  
Guangdong, Beijing, Anhui, Fujian, Liaoning, Hebei. In 
addition, audiences from 43 countries and regions also came 
to the scene.

Domestic visitor origins
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41.16% of audience visited the 
show once 

27.01% of audience visited the 
show twice 

31.83% of audience visited the 
show for the third time or more

Quite satis�ed 81.4% 

Generally satis�ed 13.9% 

Fair 5.7% 

AUDIENCE
ATTENDANCE   RATE 

SATISFACTION 
OF AUDIENCE 

THE AUDIENCE
RECOMMENDATION

94.9% 
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A Water Carnival 

Covering An Area 

of 150m2 

More than 15 

experiencing 

activities held in 

3 days 



A Water Carnival 

Covering An Area 

of 150m2 

More than 15 

experiencing 

activities held in 

3 days 
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100 Lure brands in 7 auctions 

264 people participated in more than 600 Lure 

top equipment auction 

35 Lure theme activities: 

New product launch event, anglers sharing, Lure 

auctions, fashion catwalks, anglers signing ceremony, etc. 
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8.4 million
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30+

50+

5

500+
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432

400
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Views of online 
advertising

SEM search engine 
hits 

Promotion exposure of the 
whole network information �ow 

O�ine Advertising 
Exposure 

We-Media fans Number of DM Number of SMS Number of EDM Views of Tik Tok 
topic
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Authoritative 
Mainstream Media 

E�ective reach to large quantity of target groups can 
be realized through authoritative mainstream media 
communication and o�-line channels covered with 
all-round promotion. 

Xinhua News Agency Shanghai 

Branch 

Jiefang Daily 

Eastday.com 

Wenhui Daily 

Zhoudao Shanghai 

ThePaper.cn 

Xinmin Evening News 

Jiemian.com 

www.cnr.cn 

www.chinanews.com 

Shanghai Observer 

News 

www.xinhuanet.com 

China Youth Daily 

CHINADAILY 

Guangming Daily 

Yicai.com 

people.com.cn 

Shanghai Release 

Pudong Release 

Leyou Shanghai 



Online Mainstream Media 

Industry Media Partners 



We-media 

Xiaohongshu 
LureXZB 

Tik Tok 
LureXZB

Kuaishou 
LureXZB

Wechat O�cial Account 
China (Shanghai) International 
Boat Show 
The Lifestyle Show 

WeChat Video Account 
youxiaoting

Youku 
Shanghai International Lure 
Fishing Show 

Tencent Video 
China (Shanghai) International 
Boat Show Shanghai International Lure Fishing Show 

Shanghai International Water Sports Show

Shanghai International RV Camping Show 

Outdoor activities 

China (Shanghai) International Boat Show 

Shanghai International Lure Fishing Show 

Shanghai International RV Camping Show 

Shanghai International Water Sports Show

Shanghai International Outdoor Sports and 
Leisure Show 

"Lure Fishing" Live Stream Welfare Group 

"Water Sports" Water Leisure and Entertainment 
Group 

Reconstruction of Water Leisure Industry Forum 

"Outdoor Sports" Self-driving RV Group 

Route live stream group 



Shanghai  600,000 m²    400,000 Audience   5000+Exhibitors

Mar. 29-Apr.1 NECC  Mar.30-Apr.2 SNIEC Apr.1-3 SWECC

Guidance Units：Shanghai Municipal Administration of Culture and Tourism

Support Units：Yangtze River Delta Tourism Promotion Alliance

Organizer：





2023 Shanghai · China

Water Sports Lure Fishing Homestay Tourism

Outdoor Sports Amusement Equipment

2023.3.28-31
Shanghai New International  
Expo Center（SNIEC）


